The Economic Impact
of Franchised New Vehicle Dealers

on the Pittsburgh Area Economy

AUTOMOBILE DEALERS ASSOCIATION

MESSAGE FROM THE CEO
The Greater Pittsburgh Automobile Dealers Association (GPADA) is pleased to provide
the latest economic impact data representing our Franchised New Vehicle Dealers.

The information presented in this report is very powerful. For example...Did you know

that our dealers employ over 18,000 people with a combined employee payroll of nearly

1 Billion Dollars per year? Or that our dealers spend over 100 Million Dollars on

advertising each year? Or that our dealers pay over a Half a Billion dollars each year in
federal, state and |l ocal taxes? And thato

We hope you find this data both useful and interesting and that you take the effort to
share some of the significant contributions that the retail automotive industry makes to
our local communities and to our country, especially in these difficult economic times.

Thank you,

John Putzier

Chief Executive Officer
GPADA
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INTRODUCTION

This report provides a summary of the significant impact that new
franchised automobile dealers have on the Greater Pittsburgh Area
economy. It includes estimates of direct and indirect employment,
personal income, and tax collections during 2010. Indirect impacts

account for the residual contribution that occurs as a result of

deal ership operations
effectod). Thi s report was
independent automotive market analysis firm, and is sponsored by
the Greater Pittsburgh Automobile Dealers Association. Contact
information is listed on the back cover.

EMPLOYMENT

Employment Total for New Vehicle Retailing Industry
(Direct: at dealerships; Indirect: elsewhere in economy)

Indirect
6,878

Direct
11,859

Dealership Contribution to Area Retail Employment

Total employment resulting from auto dealerships 18,737
Total retail employment in the area 125,900
Dealership % of area total 14.9%

Average Number of Dealership Employees by Department

Service
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Parts and Acces.
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Automobile dealerships in the Pittsburgh Area employed a total
of 11,859 individuals, with an additional 6,878 jobs resulting
from indirect economic impacts. The average dealership
employed 59 people.

PRIMARY CONCLUSIONS

9 During 2010, franchised new § Automobile dealerships spent
vehicle dealerships in the a total of over $100 million on
area generated a total of over  advertising during 2010.

18,700 jobs. 1 Franchised new vehicle deal-
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erations. 1 Average dealership sales were
1 Average dealership payroll  $36.25 million.

was $3.21 million. 1 Collectively, automobile deal-

ers contributed over $4.3
million to charitable causes.

9 Dealerships collected or paid
more than $374 million in
state and local taxes.

PAYROLL
Employee Compensation

Total payroll (including fringe benefits) for

R $3,210,000
AVERAGE dealership in Pittsburgh Area
Times
Total number of franchised new vehicle 201

dealerships in Pittsburgh Area

Equals
TOTAL EMPLOYEE COMPENSATION
AT DEALERSHIPS

$645,210,000

Plus
Additional indirect employee compensation
resulting from dealership operations
Equals
TOTAL EMPLOYEE COMPENSATION
TO AREA RESIDENTS DUE TO
FRANCHISED DEALERSHIP INDUSTRY

$193,563,000

$838,773,000

The average automobile dealership in the area had payroll
expense of $3,210,000. Total payroll for the new vehicle
retailing industry was over $645 million, with the grand total
(including indirect impact) exceeding $838 million.

DEALERSHIP QUICK FACTS

Dealership Financial Summary

Average number of employees: 59

Average dealership sales: $36,250,000

Average dealership contributions to charitable causes: $21,500
Average dealership advertising expenses: $502,000

Number of vehicles serviced by average dealership: 15,800

Dealership Vehicle Sales Summary
Average dealership retail new vehicle sales: 570 units
Average dealership retail used vehicle sales: 530 units

Shown above is a summary of average dealership finangial
statistics and vehicle sales results during 2010.



| TAX REVENUE | DEALERSHIP SALES

State and Local Taxes Collected and/or Paid by Dealerships Average Dealership Sales by
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Federal Tax Summary for All Dealerships

Federal Payroll Taxes $194,100,000 New franchised automobile dealers in the Pittsburgh Area had

Federal Business Income Taxes $]_0]]_00]000 total sales approaching $7.3 billion during 2010. Average

TOTAL $204,200,000 dealership sales exceeded $36 million, with the new vehicle

department accounting for most of the total.

Automobile dealerships collected or paid a total of more than

$374 million in state and local taxes during 2010. State sales NEW VEHICLE MARKET REVIEW

tax revenue exceeded $327 million. Federal tax revenue
generated by dealerships exceeded $204 million. New Retail Light Vehicle Registrations in Pittsburgh Area
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Automobile dealerships spent a total of nearly $100 million an New retail registrations of cars and light trucks in the area
advertising during 2010. (This total includes mandatory approached 140,000 units in 2007, but declined to just over
dealership contributions to manufacturer subsidized advertising 100,000 in 2009. Registrations increased to 112,000 in 2010.

programs.)
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